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Digital Content Creator
Location: Leatherhead
Salary: £30,000 (Full-Time)
Hours: Mon–Fri, 9am–6pm (with flexibility for filming and content capture)

About the Charity
The Wildlife Aid Foundation (WAF) is an animal charity dedicated to the rescue, rehabilitation, and release of British wildlife. We are passionate about protecting the future for our native species.
We run one of the UK’s busiest wildlife rescue and rehabilitation centres, responding to over 20,000 wildlife-related incidents every year. It’s a 24/7 operation. On any given day, our rescuers may be scaling trees to reach stranded owls or freeing fox cubs from netting, while our veterinary team performs life-saving procedures and our carers look after hundreds of patients.
Supported by over 300 volunteers, we also deliver education and outreach programmes that empower people to take action for wildlife. For more than 40 years, WAF has been at the forefront of wildlife rescue in the UK.

The Role
We are looking for a highly creative and driven Digital Content Creator to lead the production of compelling, story-led content that brings Wildlife Aid’s work to life.
This role is focused on video-first storytelling capturing the reality of wildlife rescue, showcasing the people behind the scenes, and highlighting the impact of our work on animals and the environment.
You will create engaging content for YouTube, Patreon, social media, and the WAF website, helping to grow our audience, deepen supporter engagement, and inspire action.
Working closely with the Managing Director and Marketing & Fundraising Consultant, you will play a key role in shaping how our story is told, educating the public, driving behavioural change, and encouraging support for our work.

Key Responsibilities
Content Creation & Storytelling
· Lead the creation of high-quality video content across platforms, including:
· YouTube (short and long-form storytelling content)
· Social media (short-form video for Instagram, TikTok, Facebook)
· Patreon (exclusive and behind-the-scenes content)
· Capture and tell powerful, authentic stories from across the charity, including rescues, rehabilitation, releases, and the people behind them.
· Plan, film, and edit content on-site, often in fast-paced and unpredictable rescue environments.
· Capture high-quality still photography alongside video content, creating a strong bank of images for use across social media, website, press, campaigns, and fundraising materials.
· Ensure all content reflects WAF’s tone, values, and mission.

Content Strategy & Audience Growth
· Develop and deliver a content plan focused on growing audiences and increasing engagement across all channels.
· Identify storytelling opportunities that showcase the breadth and depth of WAF’s work.
· Optimise content for each platform to maximise reach, engagement, and retention.
· Use storytelling to support fundraising, campaigns, and supporter journeys.

Education & Behaviour Change
· Create content that educates the public about British wildlife, rescue scenarios, and how to help animals in need.
· Develop engaging formats that encourage positive behavioural change (e.g. wildlife-friendly gardening, reducing harm, knowing when to intervene).
· Translate complex or sensitive topics into accessible, engaging content.

Digital & Website Content
· Produce content for the WAF website, including rescue stories, blogs, and video features.
· Ensure content drives traffic to key areas such as donations, adoptions, and campaigns.
· Support the integration of video content across digital platforms.

Collaboration & Content Capture
· Work closely with the on-site team (rescuers, vets, carers, volunteers) to identify and capture content opportunities.
· Collaborate with the Marketing Assistant (who supports scheduling and publishing) to ensure content is delivered effectively.
· Build relationships with external platforms and media partners to amplify WAF content.

Performance & Optimisation
· Monitor performance of content across platforms (views, engagement, watch time, link-clicks, conversions).
· Use insights to refine content formats and improve performance over time.
· Stay up to date with trends in video, storytelling, and digital content.

Person Specification
Essential
· Proven experience creating video content for platforms such as YouTube, Instagram, or TikTok.
· Strong filming and editing skills (e.g. Adobe Premiere Pro, Final Cut Pro, or similar).
· A natural storyteller, with the ability to craft compelling narratives from real-life situations.
· Understanding of what makes content perform across different platforms.
· Ability to work independently in a fast-paced, reactive environment.
· Strong communication skills and confidence working with a wide range of people.
· Passion for wildlife, conservation, and animal welfare.

Desirable
· Experience growing and managing YouTube or social media channels.
· Photography skills.
· Experience working in a charity, non-profit, or purpose-driven organisation.
· Knowledge of Patreon or supporter-led content platforms.
· Basic understanding of digital marketing and audience analytics.

Additional Information
This role will involve occasional out-of-hours working, including early mornings, evenings, and weekends, to capture time-sensitive rescues and key moments.
Due to the nature of the work, the role may involve exposure to distressing situations involving injured wildlife, requiring emotional resilience.
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